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This publication has been developed in collaboration between Strategy&,
PwC's global strategy consulting business, alongside PwC industry and
function experts. Together, we transform organizations by developing
actionable strategies that deliver results.

At PwC, our purpose is to build trust in society and solve important
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Digital Auto Report
2020

9 Ninth annual Digital Auto Report,
A developed by Strategy& and PwC

V 9 Global consumer survey with a focus
V on the US, EU and Asia
(n = 3,000)

9 Quantitative market outlook until 2035
based on regional structural analysis

9 Interviews and survey with >60 industry
executives at OEMs and suppliers,
leading academics
and industry analysts

Volume 1

Anticipating post -pandemic h
market dynamics “

A Market outlook i penetration of technologies and mobility types
A Technology i shifting gears in connected, electric, automated
A Customers i changing mobility preferences: shared no more?

A Regulationi slowdown or acceleration of key policies?

Volume 2

Rethinking business models and . .
Investments B O

A New business opportunities i hype or reality?

A Economic value i market growth and unit economics
A Investment strategy i OEMs vs. VCs vs. Tech players
A OEM survival guide for a post-crisis market reality

Volume 3

Building a software -enabled 25
automotive company

A Software development cost forecast
A Make, buy, partner strategy decisions

A Organization and culture transformation areas



