
Digital Auto Report 2020

Navigating through 
a post-pandemic world



Strategy&

This publication has been developed in collaboration between Strategy&, 

PwC's global strategy consulting business, alongside PwC industry and 

function experts. Together, we transform organizations by developing 

actionable strategies that deliver results. 

At PwC, our purpose is to build trust in society and solve important 

problems. Weôre a network of firms in 155 countries with over 284,000 

people who are committed to delivering quality in assurance, advisory 

and tax services. Find out more and tell us what matters to you by 

visiting us at www.pwc.com.

PwC refers to the PwC network and/or one or more of its member firms, 

each of which is a separate legal entity. 

Please see www.pwc.com/structure for further details.

www.pwc.com



Strategy& | PwC

Digital Auto Report 
2020

�9 Ninth annual Digital Auto Report, 
developed by Strategy& and PwC

�9 Global consumer survey with a focus 
on the US, EU and Asia 
(n = 3,000)

�9 Quantitative market outlook until 2035 
based on regional structural analysis

�9 Interviews and survey with >60 industry 
executives at OEMs and suppliers, 
leading academics
and industry analysts
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Volume 2

Rethinking business models and 
investments

Volume 1

Anticipating post -pandemic 
market dynamics

Volume 3

Building a software -enabled 
automotive company

ÅMarket outlook ïpenetration of technologies and mobility types

Å Technology ïshifting gears in connected, electric, automated

ÅCustomers ïchanging mobility preferences: shared no more?

ÅRegulation ïslowdown or acceleration of key policies?

ÅNew business opportunities ïhype or reality?

ÅEconomic value ïmarket growth and unit economics

Å Investment strategy ïOEMs vs. VCs vs. Tech players 

Å OEM survival guide for a post-crisis market reality

Å Software development cost forecast

ÅMake, buy, partner strategy decisions

ÅOrganization and culture transformation areas


