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Payments & Open Banking Preferences

The adoption of paying
in store using a
smartphone is much
higher among
African consumers
compared to European
consumers
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Cash is king in African and European markets, with European

African markets surveyed
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1 Slightly higher debit
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correlates to the high
card penetration in the
country which is on par
with developed markets

| Slightly lower cash
preference among
South African
consumers

European South Africa

Results

- Other - Non-bank wallet - Bank app

Legend:

-
~ o 1 Higher Preference for
10% a bank app in Nigeria

1% | Lower credit card
preference in Nigeria

- -’
1 1 Much higher debit
o cards preference
41% among Nigerian
consumers
~
o~ ~

| Lower cash
preference among
Nigerian consumers

European Nigeria
Results

- Credit cards - Debit cards Cash

European
Results

European consumers place a higher importance on

their data privacy compared to African consumers
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Want to find out
more?
Check out the Africa publication
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1 Significantly higher
preference for a non-
bank wallet among
Kenyan consumers

Unlocking open
banking in Africa

Click here

or scan

| | Much lower debit
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