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FOOD WASTE

Supermarkets must rethink their
approach to food waste in the face ;. JJ
of Covid-19 -‘l

By Kris Hamer, VP research, Retail Insight | 23 February 2021 f F
Reducing waste is not only environmentally and ethically right - it
cuts costs, says Kris Hamer, VP research at Retail Insight
-
-
- -
Germany bans plastic bags from 2022
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